
From Dreams to Discovery: A Year-Round

Strategy for Serengeti African Tours

Introduction

This strategy is designed to help Serengeti African Tours turn “lookers” into “bookers” — and ultimately

into lifelong brand advocates.

Rooted in the Lookers into Bookers journey (Dreaming → Planning → Booking → Experiencing + Sharing,

and Cancellation), this 12-month strategy aligns your content, platforms, and communications with the

emotional needs of your guests throughout their decision-making journey.

It integrates your current strengths — expert-led multi-day tours, local authenticity, and breathtaking

Tanzanian landscapes — with enhanced strategies for visibility, engagement, and conversion. The plan

reflects your seasonality (June–October), with peak content conversion in season, and brand building in

off-peak time. You’ll also see:

A clearly defined four-quarter output plan

Audience nurturing tactics across the funnel

Platform guidance based on what’s working and what’s missing

The goal is simple: to grow your brand in the UK market and increase tour bookings year-round.



Summary of Submission

Business Name: Serengeti African Tours

Website: serengetiafricantours.com

Tour Types: Safaris, Kilimanjaro Treks, Cultural Adventures (Multi-day, Guided)

Key Tours to Promote:

4-Day Serengeti Safari: “The Great Awaits”

3-Day Tarangire, Ngorongoro & Kilimanjaro Hike

2-Day Budget Tanzania Safari

Seasonality: June–October (High season); Nov–May (Off-season for planning and nurturing)

Target Customer: Men and Women, Aged 35–65, Mostly UK-based, First-timers and Repeat

Travellers

Brand Personality: Warm, Passionate, Authentic

What Makes the Brand Different: Local, Tanzanian-owned company offering culturally immersive

and personalised experiences, with deep connection to the land and community.

Platforms Used: Facebook Business Page, Instagram

Hashtags Currently Used: Not specified

https://serengetiafricantours.com/


12-Month Strategy

Quarter 1: 24 June – 30 September 2025

Theme: “This is Africa — Now is the Moment”

Primary Goal: Maximise last-minute high-season bookings and build momentum around experiencing

Tanzania right now

Key Actions:

Video Content: Share guest stories “from the bush” — focus on lion sightings, Kilimanjaro summit

moments, Tanzanian smiles. Encourage video testimonials while guests are still on-tour.

Instagram/Facebook Lives: Weekly short updates from guides in the Serengeti or on Kilimanjaro —

raw, unfiltered, emotional.

Email Campaign: “Still Time for 2025 Safari” — promote last-minute availability, share client reviews

from current guests, incentives for September.

Blog Topics: “When is the Best Time to Go on a Safari?” / “3 Things You’ll Feel on Your First Safari in

Tanzania” / “Real Guest Review: Serengeti Moments We’ll Never Forget”

Facebook & Instagram Ads: Retarget past page visitors with urgency-led ads (e.g. “Only 5 spots left

for the Great Migration”)

Recommended Hashtags:

#SerengetiAfricanTours #TanzaniaSafari #ThisIsAfrica #SafariDreaming

New: #UkToTanzania #LuxurySafari #KilimanjaroCalling #ExploreAfrica #BookYourSafari

Quarter 2: 1 October – 31 December 2025

Theme: “The Journey Begins in Your Mind”

Primary Goal: Inspire future guests during off-season dreaming and build email list for Spring 2026

bookings

Key Actions:

Content Offer: Free downloadable guide — “Your First Safari: Planning the Adventure of a Lifetime”

— in exchange for email address



Instagram Carousels: Post “Top 5 Wildlife Encounters in the Serengeti” and “3 Cultural Moments

You’ll Never Forget in Tanzania” — save-able and share-worthy

Email Nurturing Series: 3-part sequence:

Email 1: Welcome/inspire — “Your Adventure, Our Home”

Email 2: Education — “Best Months for a Safari or Kilimanjaro Trek”

Email 3: Soft-Sell — Feature the 4-Day Tour & a testimonial

Blog Topics: “How Much Does a Safari Cost (And What You Actually Get for Your Money)” / “Is

Tanzania Safe for Travel in 2026?”

Recommended Hashtags:

#PlanYourSafari #DreamOfTanzania #SafariPlanning #AfricanWanderlust

New: #SafariGuide #WildAfrica #BucketListJourney #KilimanjaroPrep

Quarter 3: 1 January – 31 March 2026

Theme: “Make 2026 Your Year of Discovery”

Primary Goal: Drive pre-season bookings by converting interested leads and positioning Serengeti

African Tours as the smart, local, and emotionally rich choice

Key Actions:

Video Campaign: “How We Make Your Safari Personal” — a series showcasing guides,

accommodation, food, wildlife and guest care — establish trust and emotional value

Lead Gen Ads: Run Facebook Lead Ads offering free planning consultation (“Book a Time with Our

Tanzanian Travel Specialist”)

Email Campaign: “Early Bird Offer” for booking before March 31 (highlight limited availability for

peak months)

Instagram/Facebook Testimonials: Weekly posts featuring previous customers (“I didn’t just see it. I

felt it.”)

Blog Topics: “Why You Should Book Your Tanzanian Safari 6 Months in Advance” / “Why We Chose

This Tour: Guest Stories”

Recommended Hashtags:

#BookNowSafariLater #2026Travel #AfricaAwaits #SerengetiCalling



New: #EastAfricaAdventures #SafariSeasonPrep #TravelWithHeart

Quarter 4: 1 April – 23 June 2026

Theme: “Countdown to the Wild”

Primary Goal: Maximise forward bookings and final planning excitement before the season starts

Key Actions:

Reels/Short Videos: Countdown-style reels — “60 Days Until the Herds Return” / “45 Days Until

Kilimanjaro Season Begins”

Email Campaign: "Africa is Ready. Are You?" — final booking push with itinerary reminders, spotlight

on the 3-Day and 2-Day trips as accessible options

Guest Story Feature: Blog or IGTV series: “My First Time in Africa” — combine photos, host

reflections, and quotes

Facebook Regular Posts: Daily or bi-weekly photos with wildlife facts or behind-the-scenes team

intros

Engagement Ads: Promote emotionally resonant videos and stories to increase page follows +

remarket to warm leads

Recommended Hashtags:

#SafariSeason #AfricaUnfolds #SerengetiStories #CountdownToAdventure

New: #TravelMoreMeaningfully #TanzaniaBound #WildReturns



Channel Suggestions

What’s Working:

Facebook and Instagram: Strong visual content platform — perfect for showcasing stunning

landscapes, guest reactions, and wildlife photography

Authenticity: Your warmth, humanity and local perspective shines. This builds trust. Keep leaning into

it.

What’s Missing:

Email List Growth: A critical missing piece — particularly during off-season. Implement immediate

lead magnet offers to build your list.

Video on YouTube or Reels: Long-form testimonials, Kilimanjaro guides, or Safari FAQs would extend

reach by miles on platforms like YouTube or Instagram Reels

Blog: You are vastly under-utilising SEO and storytelling potential. A consistent blog would drive more

Google visibility and answer key planning questions.

Google Ads: For seasonal search categories like “Tanzania Safari 2026” — consider setting aside

monthly PPC budget.

Quick Wins:

Email Collection Tool: Install a pop-up with your free “First Safari Planning Guide” to fuel future

bookings

Instagram Story Highlights: Curate by Tour Type, Wildlife, Kilimanjaro, Guest Reviews & Tips to help

browsers binge on trust-building content

Reels from Guest Content: Ask for guest videos at end of trip; edit and share with subtitles + warm

narration by you or your guides

Blog Template: Set a simple monthly rhythm:

1x Inspiring story

1x Planning guide



Blog & Video Content Plan for Dreaming and

Planning

This content plan is designed to help Serengeti African Tours inspire, warm, and nurture potential guests

using content specifically aligned with the Dreaming and Planning stages of the customer journey.

Content formats are tailored for Facebook Business Page and Instagram, and reflect your warm,

passionate, and authentic brand personality.

Use this plan to build momentum during off-season (November to May) and peak interest as the high

season (June–October) approaches. Focus on visual storytelling, emotional hooks, and practical

guidance that boosts trust and desire.

Content Ideas by Stage

Dreaming Stage

(Targeting off-season browsers imagining their next big trip. Use visuals that spark wonder and

storytelling that inspires.)

Title: "Close Your Eyes. Now Open—You’re in the Serengeti"

Visual Hook: Slow-sweeping footage of golden savannah, giraffes against sunrise

Emotional Takeaway: Africa isn’t a place — it’s a feeling. And the adventure begins in the heart.

Title: "What It Feels Like to Hear Lions Roar Under the Stars"

Visual Hook: Safari campfire at night, audio clip of lion roar

Emotional Takeaway: Awe, humility, and belonging — nature invites you to listen.

Title: "Is This Real Life? A Glimpse into Serengeti Mornings"

Visual Hook: Early morning mist rising with animals in motion

Emotional Takeaway: Mornings in the wild offer clarity, peace, and perspective.

Title: "Meet the Guides Who Turn Moments Into Magic"

Visual Hook: Smiling faces of real guides in action, greeting guests

Emotional Takeaway: The journey becomes extraordinary when shared with passionate locals.

Title: "Why Your Soul Might Be Craving Tanzania Right Now"

Visual Hook: Nature shots + authentic village scenes with narration

Emotional Takeaway: Real travel restores us — it reconnects us to what matters.



Title: "3 Moments That Brought Our Guests to Tears (In the Best Way)"

Visual Hook: Guest clips + quote overlays, soft piano background

Emotional Takeaway: Transformational travel is possible — and it starts here.

Title: "Would You Cross the World for This View?"

Visual Hook: Wide aerial views of Ngorongoro Crater and Serengeti herds

Emotional Takeaway: Sometimes our deepest peace lies furthest from home.

Title: "Dreaming of Something Different in 2026?"

Visual Hook: 2025 guest recap with laughter, hiking, safaris

Emotional Takeaway: You deserve a break that means something real.

Title: "The Sounds of Tanzania – Let Your Mind Wander"

Visual Hook: Audio-driven compilation: birdsong, Maasai chanting, rustling grasses

Emotional Takeaway: Invite serenity into your daily life through the soundtrack of Africa.

Title: "Why Africa Doesn’t Just Change What You See—It Changes What You Feel"

Visual Hook: Side-by-side face footage: before and after the tour

Emotional Takeaway: Travel transforms us from the inside out.

Title: "Kilimanjaro Isn’t Just a Mountain. It’s a Metaphor."

Visual Hook: Guest reaching the summit, tearful hug with guide

Emotional Takeaway: Step by step, you become who you were meant to be.

Title: "Wild. Warm. Waiting for You."

Visual Hook: Slideshow of animals + people + food + landscape

Emotional Takeaway: All of Tanzania’s beauty, ready to welcome you.

Title: "Safari Dreams, UK Winters: Escape in Your Mind"

Visual Hook: Cosy contrast of UK winter to sunny savannah shots

Emotional Takeaway: A mental escape today — a real escape tomorrow.

Title: "What Our Guests Say They’ll Never Forget"

Visual Hook: Short guest clips saying “I’ll never forget when…”

Emotional Takeaway: Your story is waiting to be written here.

Title: "Behind the Lens: What Our Guides See Every Day"

Visual Hook: Guide POV footage on safari drives

Emotional Takeaway: Explore through local eyes — discover deeper meaning.

Title: "From the Serengeti to Your Sofa: A 2-Minute Escape"

Visual Hook: Instagram Reel: lions yawning, elephants crossing rivers

Emotional Takeaway: Bring a sense of freedom to your everyday.

Title: "Tanzania Is Calling: Will You Answer in 2026?"

Visual Hook: Text overlays on nature scenes with bold music

Emotional Takeaway: There’s a life-changing adventure waiting for you.



Title: "We Asked: What Surprised You Most About Africa?"

Visual Hook: Guest reflection clips

Emotional Takeaway: The things that move us most are never what we expect.

Title: "Fly Over Tanzania (Without Leaving Home)"

Visual Hook: Drone footage montage over Serengeti, Kilimanjaro & Zanzibar coast

Emotional Takeaway: Taste freedom — and plant the seed for your next holiday.

Title: "Your Tanzania Starter Pack"

Visual Hook: Carousel of iconic images: Maasai jump, wildebeest herd, Kilimanjaro

Emotional Takeaway: This is Africa… and it starts with imagination.

Planning Stage

(Targeting guests comparing options, wondering if they're ready, or looking for the “how” behind visiting

Tanzania. Focus on trust, education, and emotional clarity.)

Title: "Your First Safari: What to Expect from Day One"

Visual Hook: Carousel of typical day: pick-up, game drive, lunch, sundowner

Emotional Takeaway: Replace uncertainty with confident anticipation.

Title: "A Guide’s Advice: When to Visit Tanzania (and Why)"

Visual Hook: Guide giving friendly advice, paired with seasonal visuals

Emotional Takeaway: Feel like you’re already in safe, expert hands.

Title: "What’s Included in Our 4-Day Safari (and Why It Matters)"

Visual Hook: Friendly breakdown graphic of safari details

Emotional Takeaway: Clarity builds trust — and helps guests say “yes.”

Title: "How to Book with Us (It’s Easier Than You Think)"

Visual Hook: Screen recording + simple visual steps

Emotional Takeaway: Show how easy it is to turn dreaming into action.

Title: "Kilimanjaro Trek or Safari: Why Not Both?"

Visual Hook: Map + guest images doing both experiences

Emotional Takeaway: You don’t have to choose — this is your trip of a lifetime.

Title: "What to Pack for Your Tanzania Adventure"

Visual Hook: Reel-style suitcase packing with checkboxes

Emotional Takeaway: Prepare with purpose and excitement.

Title: "From Hesitation to Booking: Our Guest’s Real Story"

Visual Hook: Testimonial from someone who nearly didn’t book

Emotional Takeaway: Booking now can change your life later.



Title: "Is Tanzania Safe? What Every First-Time Visitor Should Know"

Visual Hook: Friendly guide touring a local market safely

Emotional Takeaway: Knowledge replaces fear with confidence.

Title: "What Makes Our Tours Different (Through Our Guests’ Eyes)"

Visual Hook: Customer quote tiles or video montages

Emotional Takeaway: Our people and passion are what guests remember most.

Title: "Navigating Flights to Tanzania: Our Simple Tips"

Visual Hook: Guest arriving from UK, airport greeting scenes

Emotional Takeaway: Getting here is easier — and friendlier — than you think.

Title: "How Much Does a Safari Cost – and What Are You Really Paying For?"

Visual Hook: Breakdown graph of cost/value factors

Emotional Takeaway: Quality is worth the investment — for the memory of a lifetime.

Title: "Where You’ll Sleep, Eat, and Relax on Safari"

Visual Hook: Reel of cosy lodges, camp meals, guest downtime

Emotional Takeaway: Comfort, care, and connection live here too.

Title: "We Know You by Name — Because Every Guest Matters"

Visual Hook: Clip of guides greeting returning guests or farewell hugs

Emotional Takeaway: You’re not just a booking — you’re part of the family.

Title: "The Cultural Smiles You Didn’t Know You Needed"

Visual Hook: Warm scenes with local communities, dances, shared meals

Emotional Takeaway: Real connection makes for real memories.

Title: "3 Things to Do After You Book Your Safari"

Visual Hook: Countdown checklist in carousel format

Emotional Takeaway: Celebrate the commitment — you’re really doing this!

Title: "When to Book for June–October Travel?"

Visual Hook: Calendar graphic + FAQ style video

Emotional Takeaway: Plan smart, book early, travel stress-free.

Title: "FAQs We Love Answering (Because It Means You’re Coming!)"

Visual Hook: Guides responding to common questions with smiles

Emotional Takeaway: No question is too small — you’re supported every step.

Title: "Why UK Travellers Choose Us"

Visual Hook: Testimonials with British guests + Union Jack emoji intro

Emotional Takeaway: Local expertise and British trust make a winning combo.

Title: "What Is a Typical Safari Day Like With Us?"

Visual Hook: Instagram Story Highlights of tour day breakdown

Emotional Takeaway: Knowing what’s ahead makes it easier to say yes.



Title: "Your Adventure. Our Home. Let’s Begin."

Visual Hook: Warm call-to-action Reel: mix of journey prep + welcome by team

Emotional Takeaway: Feel ready. Feel welcomed. Feel Africa.

Suggested Hashtag Integrations

In both stages, integrate hashtags naturally across posts:

#SerengetiAfricanTours #TanzaniaSafari #SafariDreaming #PlanYourSafari #DreamOfTanzania

#BookNowSafariLater

Use UK relevance: #UkToTanzania #TravelMoreMeaningfully #BucketListJourney #AfricaAwaits

Tip: Use fewer but more relevant hashtags per post and rotate depending on content type.

Final Note: Don’t underestimate the power of emotional video and simple storytelling. These ideas

should act as trust bridges — helping potential guests in the UK feel ready, welcomed, and deeply

inspired.



Blog & Video Content Plan for Booking and

Experiencing

This content strategy expands Serengeti African Tours’ *Lookers into Bookers* journey, now focusing on

guests who are actively making a booking decision or preparing to travel. Designed specifically for

Facebook Business Page and Instagram, this plan delivers emotional encouragement, practical next

steps, and moments that build even deeper trust.

Use the Booking stage content between March and June to convert enthusiasm into action for the high

season (June–October). Tap into excitement and preparedness. During June to October, shift fully into

the Experiencing stage, showcasing unforgettable safari moments that fuel satisfaction, guest loyalty,

and future referrals.

These ideas reflect your warm, passionate, and authentic brand voice, underpinned by visual storytelling

and simplicity that resonates with UK travellers aged 35–65. Where applicable, include slightly recurring

hashtags to reinforce message consistency such as:

#SerengetiAfricanTours

#SafariDreaming

#BookNowSafariLater

#UKToTanzania

#BucketListJourney

#AfricaAwaits

#PlanYourSafari

Booking Stage

(Targeting guests who are almost ready to book. These ideas provide emotional reassurance and easy

decision-making prompts. Use throughout March–June.)

Title: "Is This the Year You Finally Say Yes to Africa?"

Visual Hook: Carousel of 4 emotions: dreaming, doubt, courage, joy

Emotional Takeaway: This adventure isn’t a risk — it’s a reward that’s been waiting.



Title: "2026 Is Open for Bookings: Will You Be There?"

Visual Hook: Countdown calendar graphic + tour availability

Emotional Takeaway: Give your future the gift of something unforgettable.

Title: "Why June–October Is the Perfect Safari Window"

Visual Hook: High-season scenes: wildlife migrations, golden light

Emotional Takeaway: Nature’s calendar is calling — now is your moment.

Title: "Not Sure Which Safari to Choose? Start Here."

Visual Hook: Comparison grid of the 2, 3 and 4-day tours

Emotional Takeaway: Every journey fits differently — we help you find yours.

Title: "How to Book with Confidence When You’re in the UK"

Visual Hook: Screen recording walkthrough of booking process

Emotional Takeaway: Simplicity and safety are part of our promise to you.

Title: "Why We Keep Our Groups Small — And Our Experience Big"

Visual Hook: Guest video noting quiet moments, personal time with guides

Emotional Takeaway: More than a tour — a deeply personal escape.

Title: "Is It Worth Booking Early? Absolutely — Here’s Why."

Visual Hook: Grid of benefits: best lodges, peak sightings, peace of mind

Emotional Takeaway: Secure your dream, not just a date.

Title: "Our 4-Day ‘Great Awaits’ Safari: What You’ll Experience"

Visual Hook: Day-by-day itinerary breakdown with pictures

Emotional Takeaway: Imagine yourself in every moment — this could be you.

Title: "Planning a Multi-Generational Trip? Here’s What to Expect"

Visual Hook: Scenes of different age groups enjoying together

Emotional Takeaway: Some memories are meant to be shared across generations.

Title: "Travel Light, Book Right: Safari Packing Essentials"

Visual Hook: Reel of someone packing suitcase with voiceover tips

Emotional Takeaway: Feel capable, organised, and excited to go.

Title: "UK Flight Routes to Tanzania — Fast and Simple"

Visual Hook: British guest arriving, greeted by local team

Emotional Takeaway: You’re closer to Africa than you think.

Title: "Trust the Local Experts — Meet the Safari Team You’ll Travel With"

Visual Hook: Warm video introductions from guides

Emotional Takeaway: Faces you’ll trust before you even arrive.

Title: "What Past UK Guests Say About Booking With Us"

Visual Hook: Video testimonials or image quotes from British travellers

Emotional Takeaway: People like you have already said yes — and never looked back.



Title: "Split Payments, Full Experience: Our Booking Options

Visual Hook: Friendly breakdown of payment phases + visuals

Emotional Takeaway: Flexibility lets more people follow their dreams.

Title: "Need Help Booking? Message Us Anytime"

Visual Hook: Screenshot of DM conversation with helpful advice

Emotional Takeaway: Travel questions deserve real, human answers.

Title: "We’re Not a Booking Site – We’re a Conversation"

Visual Hook: Guests chatting over coffee with guide

Emotional Takeaway: The booking is just the beginning of the relationship.

Title: "Can’t Join This Season? Book Now for Future Dates"

Visual Hook: Overlay of 2025/2026 calendars on safari scenes

Emotional Takeaway: Plan now to honour your future self.

Title: "Booking from Abroad? Local Support Makes It Seamless"

Visual Hook: Friendly behind-the-scenes shots of office team helping UK guests

Emotional Takeaway: You’re never alone in the booking journey.

Title: "Every Booking Fuels Local Communities"

Visual Hook: Scenes of supported schools, farmers, or artisans

Emotional Takeaway: This is a holiday that does good — for everyone.

Title: "Your Seat in the Safari Vehicle Awaits — Truly"

Visual Hook: Wide-angle of an open safari vehicle with only one guest

Emotional Takeaway: Say “yes”—before that seat becomes someone else’s story.

Experiencing Stage

(June–October content to highlight real-time travel joy. This strengthens brand perception, drives future

bookings, and nudges social sharing.)

Title: "Day One, Heart Full: Real Guest Moments from Arrival"

Visual Hook: Reel of greetings, first sunset, guest reactions

Emotional Takeaway: Magic begins the moment you land.

Title: "The Serengeti Woke Up Like This"

Visual Hook: Time lapse of morning light + wildlife stirring

Emotional Takeaway: A new rhythm, full of awe, awaits you daily.

Title: "Lunch With a View — Every Day Feels Extraordinary"

Visual Hook: Picnic with elephants in the distance

Emotional Takeaway: These are the lunches you’ll talk about for life.



Title: "Unfiltered Moments: Guests in Their Element"

Visual Hook: Candid reels of guests laughing, journaling, dancing

Emotional Takeaway: You’re not just seeing Africa — you’re feeling it.

Title: "Today Our Guests Witnessed This…"

Visual Hook: Daily wildlife sighting update (text + image reel)

Emotional Takeaway: What will tomorrow’s story be?

Title: "Guide Diaries: Today I Shared the Herd with New Friends"

Visual Hook: POV from guide with reflections

Emotional Takeaway: Being part of your guide’s story is part of the gift.

Title: "Overheard in a Safari Truck Today…"

Visual Hook: Funny or touching guest quotes

Emotional Takeaway: Sometimes the safari shows up in your words, too.

Title: "Footsteps on Kilimanjaro — Step by Step"

Visual Hook: Clips of hikers, pole pole pace, summit tears

Emotional Takeaway: The climb changes more than your elevation.

Title: "Camp Vibes at Golden Hour"

Visual Hook: Firelight + smiles at camp dinner

Emotional Takeaway: The night is where connection lives.

Title: "Our Favourite First-Time Faces"

Visual Hook: Guest expressions during their first lion, sunrise, etc.

Emotional Takeaway: Everything is more powerful when it’s your first.

Title: "What I Packed vs. What I Actually Needed"

Visual Hook: Guest packing reflection reel

Emotional Takeaway: Travel teaches you what truly matters.

Title: "Serengeti Soundtrack for the Soul"

Visual Hook: Compilation of sounds: bird, lion, distant drumming

Emotional Takeaway: This music stays in your heart long after.

Title: "Our Youngest Guest This Week Tried This…"

Visual Hook: Family-friendly moment (no faces for minors)

Emotional Takeaway: This isn’t just for adults — it’s for the adventurers of all ages.

Title: "A Moment That Stopped Us All…"

Visual Hook: Pause-worthy footage: elephant dust bath / lion yawn

Emotional Takeaway: Nature always knows how to keep us present.

Title: "Last Night on Safari: What Guests Are Saying"

Visual Hook: Farewell dinner toasts or quote overlays

Emotional Takeaway: You arrive as a guest, leave as a friend.



Title: "From Strangers to Safari Family"

Visual Hook: Guests and guides hugging goodbye

Emotional Takeaway: Connection is what elevates travel into meaning.

Title: "Behind Our Lenses This Week"

Visual Hook: Guide-shot photos with captions

Emotional Takeaway: You’re seeing Africa through the eyes of those who love it most.

Title: "Every Safari Has Its Story. What’s Yours?"

Visual Hook: Reel of guests holding chalkboards with one memory

Emotional Takeaway: Your memories are now part of our legacy.

Title: "Sunrise to Sunset in 60 Seconds"

Visual Hook: Timelapse of full tour day

Emotional Takeaway: One day here lasts forever in your heart.

Title: "Postcard From the Serengeti — Wish You Were Here"

Visual Hook: Instagram Story template for guests to share

Emotional Takeaway: Invite others into the magic with every tap.

Final Tip: Encourage tagged guest re-posts and Stories throughout experiencing stage. Use real-time

content as both an emotional souvenir for current guests and irresistible FOMO for future guests. Keep

formats warm, human, and connective — just like your team.



Blog & Video Content Plan for Sharing and

Cancellation Stages

This section completes the *Lookers into Bookers* journey for Serengeti African Tours by focusing on

guests who have either completed their experience or unfortunately had to cancel. The goal is twofold:

transform joyous memories into powerful advocacy during the Sharing stage, and provide a grace-filled,

professional presence during the Cancellation stage to preserve long-term trust.

All ideas are written in your established warm, passionate, and authentic voice. They use visual

storytelling, simplicity, and emotion to resonate with UK travellers aged 35–65. Where relevant, recurring

hashtags are included to build familiarity and brand identity across platforms:

#SerengetiAfricanTours

#SafariDreaming

#BookNowSafariLater

#UKToTanzania

#BucketListJourney

#AfricaAwaits

#PlanYourSafari

Sharing Stage

Target audience: Past guests who have completed their journey. Posting in this stage sustains emotional

warmth, encourages guest-generated content, and inspires future travellers through word-of-mouth on

Facebook and Instagram. Active from June to December to sustain off-season dreaming and social

momentum.

Sharing Stage

Title: "Safari Snapshots You Can’t Stop Looking At"

Visual Hook: Carousel of top guest-tagged photos

Emotional Takeaway: Your story lives on in every stunning frame.



Title: "What Would You Caption This Moment?"

Visual Hook: Uncaptioned guest photo (e.g., elephant close-up, child waving)

Emotional Takeaway: Bring your humour and heart — this is your scene to complete.

Title: "Your Trip, Through Your Words"

Visual Hook: Reel or quote card with guest travel reviews

Emotional Takeaway: Every guest becomes part of our story — and our legacy.

Title: "If You’re Missing Africa…"

Visual Hook: Sounds and sights – wind, birds, dusk

Emotional Takeaway: Some places never leave your heart — even when you leave them.

Title: "Our Favourite Guests Are Our Best Guides"

Visual Hook: Tag-prompt Story asking guests to share tips for others

Emotional Takeaway: Help others experience what made your visit unforgettable.

Title: "Tell Us: What Was YOUR Moment?"

Visual Hook: Instagram Story sticker with poll: lion? sunset? the people?

Emotional Takeaway: The stories we collect, connect us.

Title: "We Remember This Day Like It Was Yesterday"

Visual Hook: One-year guest memory with throwback clip

Emotional Takeaway: Our shared adventure lives on — in rustling grass and warm smiles.

Title: "Share Your Safari!"

Visual Hook: Repost of user-generated safari content with thank you tag

Emotional Takeaway: When you share, you spark another dream.

Title: "Tag a Friend Who Needs This Safari Energy"

Visual Hook: High-energy reel: dancing, smiles, running zebras

Emotional Takeaway: There’s more than one way to keep the journey alive.

Title: "Why Past Guests Say They’d Come Back Again"

Visual Hook: Guest video series on returning for other tours (beach, trek)

Emotional Takeaway: You come for the wildlife — you return for the soul of it all.

Title: "Pass It On: Gift a Future Traveller Your Advice"

Visual Hook: Advice TikTok/reel format — “What I wish I knew…”

Emotional Takeaway: Your voice helps someone else take the first step.

Title: "Return Guests — Why They’re Our Favourite Stories"

Visual Hook: Side-by-side photos from guest’s first and second visits

Emotional Takeaway: Once is a trip. Twice becomes a tradition.

Title: "Review Us, Reignite Your Adventure"

Visual Hook: Friendly graphic of where to leave reviews

Emotional Takeaway: Your reflections fuel what we do next.



Title: "Safari Challenge: Pick One Photo to Frame Forever"

Visual Hook: Reel of guest submissions with favourite caption

Emotional Takeaway: Sometimes, a single frame holds the whole story.

Title: "The Guides Still Talk About You, You Know"

Visual Hook: Safari guide referring warmly to past group

Emotional Takeaway: You may have left — but you’re not forgotten.

Title: "Your Words on Our Walls"

Visual Hook: Photos of printed UK guest testimonials in Serengeti office

Emotional Takeaway: Your journey is part of something bigger — and lasting.

Title: "Tag #BucketListJourney and Be Featured!"

Visual Hook: Graphics/photo featuring last month’s top tagged moment

Emotional Takeaway: Let your memory inspire someone new.

Title: "Reunion Safari 2026? Say Yes If You’d Join"

Visual Hook: Poll or Story on potential guest-fan safari meet-up

Emotional Takeaway: The adventure doesn’t end — it evolves.

Title: "What Would You Tell Yourself Before the Trip?"

Visual Hook: Guest reflections — e.g. “Don’t pack too much. Say yes more.”

Emotional Takeaway: Hindsight becomes hope for someone else.

Title: "Honest, Raw, and Real: Guest Voiceover Diary"

Visual Hook: Voiceover narration from guest audio over trip montage

Emotional Takeaway: Hearing it from those who lived it makes it unforgettable.

Cancellation Stage

Target audience: Guests who have had to cancel or delay plans. These moments matter deeply — and

can still become part of the journey. This content shows care, keeps future doors open, and offers your

trademark empathy and encouragement, on Facebook and Instagram direct messaging or feed (March–

October).

Cancellation Stage

Title: "We Wish We Were Welcoming You This Season"

Visual Hook: Empty chair at a sunset meal, with placeholder caption

Emotional Takeaway: Your space was reserved — and still is, for next time.

Title: "Can’t Travel Yet? Here’s How to Safari from Home"

Visual Hook: At-home safari box ideas or list: documentaries, sounds, books



Emotional Takeaway: The adventure doesn’t disappear — it stretches forward.

Title: "Life Happens — But So Does Next Season"

Visual Hook: Visual calendar of upcoming booking windows

Emotional Takeaway: When the time’s right, the Serengeti will still be waiting.

Title: "Cancelled Doesn’t Mean Goodbye Forever"

Visual Hook: Email/SMS from guest keeping touch for next year

Emotional Takeaway: Some plans are too good to abandon — just postponed.

Title: "It’s Okay If Things Changed. We’re Still Here."

Visual Hook: Staff member message of support with eye contact

Emotional Takeaway: Our service doesn’t stop when life hits pause.

Title: "How to Reschedule Without Stress"

Visual Hook: Step-by-step explainer on deferring a trip (infographic)

Emotional Takeaway: We make it easy to catch the dream next time.

Title: "Our Cancellation Policy, Always Human-First"

Visual Hook: Friendly plain-language breakdown

Emotional Takeaway: You’re riding with a local company that understands real life.

Title: "Your Deposit, Held for the Trip That Still Awaits"

Visual Hook: Lockbox metaphor imagery

Emotional Takeaway: We’re safeguarding your dream, not just your payment.

Title: "Change of Plans? Let’s Talk"

Visual Hook: Visual of WhatsApp / DM conversation bubbles

Emotional Takeaway: Cancellations are conversations here, with real people.

Title: "You’re Still Part of Our Safari Family"

Visual Hook: Group photo montage with faded space for “you”

Emotional Takeaway: Membership doesn’t expire just because a date changed.

Title: "Missed It This Season? Save Your Spot Early Next Time"

Visual Hook: "Notify Me" sign-up graphic

Emotional Takeaway: Let’s prevent next year’s FOMO today.

Title: "The Serengeti Isn’t Going Anywhere — And Neither Are We"

Visual Hook: Sunrise reel with message: See you in 2025/2026

Emotional Takeaway: Nature waits patiently — so do we.

Title: "Tips for Planning When You Don’t Have a Date Yet"

Visual Hook: Soft planner, mood board, inspiration list

Emotional Takeaway: You don’t need a ticket to start dreaming again.

Title: "Cancelled… But Still Connected"

Visual Hook: Reel of cancelled guests who rebooked later

Emotional Takeaway: Many of our best guests didn’t start on the original date.



Title: "Even if You Had to Cancel, You Helped the Community"

Visual Hook: Video from local artisan thanking guests

Emotional Takeaway: Your choice still ripples outward.

Title: "No Safari Now? Follow Along With Us Anyway!"

Visual Hook: Invitation to follow Real-Time Safari Stories

Emotional Takeaway: You’re still invited, every day, through the screen.

Title: "How to Rebuild Travel Plans After a Change"

Visual Hook: Story map from cancelled guest to rebooked guest

Emotional Takeaway: The timeline may shift — the dream doesn’t have to.

Title: "We’d Still Love to Say Jambo Someday"

Visual Hook: Team wave video with “See you when it’s time” message

Emotional Takeaway: There’s always a seat saved for you.

Title: "Next Steps After Cancellation — With Us Beside You"

Visual Hook: Timeline graphic: cancel → credit hold → rebook

Emotional Takeaway: We stay with you, however the journey changes.

Title: "Thank You for Considering Us — Even If It Didn’t Work Out…Yet"

Visual Hook: Handwritten thank-you graphic

Emotional Takeaway: Just being on your dream list means the world to us.



Initial 6-Month Social Strategy for Serengeti

African Tours

June–November 2025

This 6-month strategy aligns with Serengeti African Tours’ peak season kick-off (June–October), focusing

first on late bookings and stunning on-location storytelling, then transitioning into nurturing and planning

content as the season ends. Content is mapped along the Lookers into Bookers journey, reflecting guest

mindset stages — from Dreaming to Sharing — and tailored to Facebook Business Page and Instagram

usage.

The strategy includes 4–5 posts per month, with additional suggestions for Stories, Reels, and Reposts.

The emotional tone remains warm, passionate, and authentic — conveying human connection and

nature’s transformative power.

Recommended hashtag rotation across content includes:

#SerengetiAfricanTours

#SafariDreaming

#UKToTanzania

#AfricaAwaits

#BookNowSafariLater

#BucketListJourney

#PlanYourSafari

June 2025

Content Pillars: Booking • Experiencing • Guest Trust

Title/Theme: “Still Time for 2025 Safari” Campaign Launch

Visual Idea: Text-overlay Reel with clips of lion sightings, Kilimanjaro views, happy guests, ending

with “Few Spots Remaining for 2025”

CTA: “Book your seat before it’s gone — message us for next available dates.”

Emotional Tone: Urgent yet inviting – FOMO driven



Title/Theme: “What Today’s Guests Experienced…”

Visual Idea: Carousel of daily highlights from safari group (wildlife, smiling faces, sunsets)

CTA: “Follow our safaris in real time — your journey starts with inspiration.”

Emotional Tone: Wonder-filled, immersive

Title/Theme: Guide Introduction Spotlight

Visual Idea: Video Reel of a top guide welcoming guests, sharing tips

CTA: “Meet the heart of your journey — our passionate local guides.”

Emotional Tone: Trust-building and heartfelt

Title/Theme: “Guest Quote of the Week”

Visual Idea: Instagram tile of handwritten guest review or soundbite from video

CTA: “Want to experience it for yourself? Availability still open for September!”

Emotional Tone: Emotional validation and peer reassurance

Additional Suggestion: Create an Instagram Story Highlight titled “Now Touring” – update weekly with

behind-the-scenes safari clips to offer real-time authenticity.

July 2025

Content Pillars: Experiencing • Sharing • Emotional Connection

Title/Theme: “Overheard in the Safari Truck…”

Visual Idea: Carousel with unfiltered guest one-liners and candid laughter

CTA: “What will YOU say when you see lions up close?”

Emotional Tone: Joyful, light-hearted, emotionally resonant

Title/Theme: “Sunrise to Sunset on Safari”

Visual Idea: Reels video montage from a single group’s day: campfire breakfast, game drive,

sundowner toast

CTA: “Tap to watch one day that may change your life.”

Emotional Tone: Awe-inspiring and cinematic

Title/Theme: “Why Our Guests Call This Home”

Visual Idea: Guide with guest interaction clip + heartfelt quote overlay

CTA: “Feeling welcomed is part of every booking with us.”

Emotional Tone: Deeply emotional, values-led

Title/Theme: UK Guest Feature

Visual Idea: Repost or video interview snippet with a British guest

CTA: “Travelling from the UK? Hear from someone who's just returned.”

Emotional Tone: Relatable and trust-confirming



Instagram Feature Idea: Add “Meet the Guides” carousel to Reels & Story Highlight format to deepen

audience trust — especially appealing to UK market seeking local expertise.

August 2025

Content Pillars: Experiencing • Sharing • Dreaming (Future Bookings)

Title/Theme: “Safari Soundtrack for the Soul”

Visual Idea: Reels using bird sounds, Maasai music, lion roars layered with slow footage

CTA: “Slide into serenity. Save this for calm moments.”

Emotional Tone: Meditative and heartful

Title/Theme: “What Moment Moved You Most?”

Visual Idea: Photo Story poll with guest memories: elephant walk? starry sky? sharing stories at

camp?

CTA: “Tag someone who needs this kind of soul-shift.”

Emotional Tone: Reflective and social

Title/Theme: “Can’t Join Us This Year?”

Visual Idea: Simple carousel teaser: “Safari 2026 booking now open – What you'll experience” (lions,

Kilimanjaro, local dance)

CTA: “Make 2026 your year — early bird spaces now available.”

Emotional Tone: Hopeful and forward-looking

Title/Theme: “Our Guests Became Our Guides”

Visual Idea: Former guest giving tips via video screen-record clip or IG Story

CTA: “Been here? Share your tip in Stories for next travellers!”

Emotional Tone: Community-led and generous

New Channel Suggestion: Launch a YouTube Shorts series (“One Minute in Tanzania”) to repurpose

immersive clips. Begin now while on-location content is available.

September 2025

Content Pillars: Booking (Final Push) • Experiencing • Future Planning

Title/Theme: “Only 5 Seats Left – September Safari Departures”

Visual Idea: Urgent Reel with bold text overlays: “Week of 12 Sept — Ready When You Are”

CTA: “DM us NOW and go from dreaming to departure.”

Emotional Tone: Bold, direct, hopeful



Title/Theme: “What A Week in the Serengeti Looked Like…”

Visual Idea: Montage video (wildlife, sleeping accommodations, laughter at meals)

CTA: “Save for your future trip inspiration.”

Emotional Tone: Captivating, testimonial-style

Title/Theme: “Why We Do This — Through Guest Eyes”

Visual Idea: Guest reflection post-tour with emotional expression

CTA: “Want these moments in your future? 2026 tours now live.”

Emotional Tone: Heart-led, legacy-building

Title/Theme: “Top 3 Guest Moments from This Month”

Visual Idea: Collage or carousel with guest-provided photos and quotes

CTA: “Which is your favourite? Let us know in the comments.”

Emotional Tone: Celebratory and guest-centred

Quick Win: Add Reels Highlight called “Real Guests in Tanzania” to create anticipation and trust among

potential bookers for 2026.

October 2025

Content Pillars: Sharing • Dreaming (Planning for Next Year) • Nurture Loyalty

Title/Theme: “Can You Believe This Was Only Last Week?”

Visual Idea: Re-share guest safari footage with date label overlay

CTA: “Tag a friend you’ll bring next year.”

Emotional Tone: Nostalgic and inclusive

Title/Theme: “The Guides Still Talk About You”

Visual Idea: Clip of guide recalling a past funny/beautiful guest moment

CTA: “Tag someone who left their mark.”

Emotional Tone: Loyalty + love

Title/Theme: “Our 2026 Safari Starter Pack”

Visual Idea: Carousel — Migration herds, Kilimanjaro sunrise, Maasai welcome

CTA: “Which stops your scroll? Comment below.”

Emotional Tone: Inspiration-driven planning

Title/Theme: “2025 Review in 90 Seconds”

Visual Idea: Year-end Reel of best guest moments, wildlife shots, Guide quotes

CTA: “Your photos make the story — DM us yours & be featured.”

Emotional Tone: Gratitude and pride



Instagram Boost: Use Poll and Question stickers weekly in Stories asking “Who’s dreaming of Tanzania in

2026?” to encourage re-engagement in the off season.

November 2025

Content Pillars: Dreaming • Planning • Email Growth

Title/Theme: “Close Your Eyes. Now Open — You’re in the Serengeti.”

Visual Idea: Peaceful sunrise Reel with music and wildebeest in the background

CTA: “Dreaming of next year? Download our free safari planning guide.”

Emotional Tone: Wonder-filled and soft

Title/Theme: “Your 2026 Bucket List Begins Here”

Visual Idea: Post card design carousel with top 5 images + captions (“Hear a lion at midnight…” etc.)

CTA: “Save this list. Or better — send it to someone you love.”

Emotional Tone: Aspirational

Title/Theme: “Dreaming of Africa? Start Here.”

Visual Idea: Photo of open journal + hot coffee + safari images spread on table

CTA: “Sign up for our free First Safari Planning Checklist.”

Emotional Tone: Nurturing and inviting

Title/Theme: “Planning for Kilimanjaro? Meet the Team Who Gets You There”

Visual Idea: Friendly Reel interview with trek guide

CTA: “Explore Kilimanjaro packages on our updated tour page.”

Emotional Tone: Supportive and motivating

Lead Growth Tip: Launch pop-up on website leading to free planning guide, promoted via

Facebook/Instagram content. Add lead gen ad to UK market targeting 35–65 travel planners.

Next Steps Recommendation:

Move into comprehensive Dreaming + Planning content targeting mid-January and February 2026 for

serious decision-makers. Begin developing long-form video content in Reels, IGTV and YouTube Shorts

based on this content calendar.

Stay Warm. Stay Visible. Stay Human.

Even in the off-season, keep a light but consistent rhythm so your audience continues to dream with you.



Next 6-Month Social Strategy for Serengeti

African Tours

December 2025 – May 2026

This strategy bridges the off-season period (December–May) for Serengeti African Tours, maintaining

engagement after the active safari period and building momentum for early bookings. The content

follows the Lookers into Bookers journey stages — Dreaming → Planning → Booking → Experiencing →

Sharing — with a strong focus on nurturing, inspiration, and customer education.

Each monthly plan includes 4–5 high-engagement post ideas designed for Instagram and Facebook

Business Page. Additional features such as Stories, Reels, and email integration are recommended to

drive future conversions, especially from the UK 35–65 travel planner segment.

December 2025

Content Pillars: Dreaming • Reflecting • Community Connection

Title/Theme: “Through Their Eyes – 2025 in Review”

Visual Idea: Reel montage of guest memories with voiceovers or quotes: “What I’ll never forget…”

CTA: “Tag someone who should be in next year’s story.”

Emotional Tone: Gratitude and emotional reflection

Title/Theme: “Your Serengeti Soundtrack to Reflect On”

Visual Idea: Reels post pairing calming wildlife footage with curated safari sounds (zebra calls,

distant drums)

CTA: “Let your heart return to Africa for just a moment.”

Emotional Tone: Tranquil and soulful

Title/Theme: “Holiday Wishes From Tanzania”

Visual Idea: Video from your team (or guides) sharing Christmas/New Year greetings from the

Serengeti

CTA: “We can’t wait to guide your next chapter in 2026.”

Emotional Tone: Warm and personal

Title/Theme: “The Gift of a Journey”

Visual Idea: Carousel of gift card options, trip vouchers, or symbolic safari moments



CTA: “Looking for a gift that changes lives? Contact us to start the dream.”

Emotional Tone: Aspirational and heartfelt

Suggested Stories Feature: “2025 Highlights” Story Highlight featuring your best wildlife and guest clips

on Instagram.

January 2026

Content Pillars: Dreaming • Planning • Booking Inspiration

Title/Theme: “2026 Is Here — What Will You Make of It?”

Visual Idea: Carousel of safari inspiration quotes paired with dramatic photos

CTA: “Double-tap if Africa is on your list this year.”

Emotional Tone: Fresh, hopeful, and visionary

Title/Theme: “Why Tanzania in 2026?”

Visual Idea: Guide-led Reel: reasons to visit — from Great Migration timing to cultural immersion

CTA: “Explore the land where life began — talk to us about your dates.”

Emotional Tone: Informative, motivating

Title/Theme: “What Kind of Safari Traveller Are You?” (Interactive Quiz Format)

Visual Idea: Carousel quiz: “Luxury wanderer?” “Budget adventurer?” “Family explorer?”

CTA: “DM us your result and we’ll recommend the perfect itinerary.”

Emotional Tone: Fun and engaging

Title/Theme: “One Minute in Tarangire”

Visual Idea: NEW: YouTube Shorts/Reel format — peaceful wildlife moment with minimal text

CTA: “Subscribe for a digital escape — new clips every week.”

Emotional Tone: Meditative and immersive

New Initiative: Launch a lead magnet: “2026 First-Time Safari Planning Kit” offered as a free download,

promoted via Reels and FB carousel ads.

February 2026

Content Pillars: Planning • Booking • Guest Confidence

Title/Theme: “Your Top Safari Questions — Answered by Our Guides”

Visual Idea: Reels mini-series featuring FAQs: safety, gear, altitude, dietary needs



CTA: “Still have questions? Message us directly — we reply fast.”

Emotional Tone: Reassuring and expert-led

Title/Theme: “How to Choose the Best Safari for Your Travel Style”

Visual Idea: Side-by-side visuals of each of your key tours (2-day, 3-day, 4-day, Kilimanjaro add-on)

CTA: “Tap and explore — your safari match could be waiting.”

Emotional Tone: Clarifying and confidence-boosting

Title/Theme: “Five Moments to Fall in Love With Tanzania”

Visual Idea: Reel or Carousel with wildlife, sunsets, campfire tales, cultural dances, Kilimanjaro

CTA: “Tag someone who needs moment #3.”

Emotional Tone: Emotionally moving

Title/Theme: “Guest Story: My First Safari at 60”

Visual Idea: Image or video from a UK guest with reflective quote about what made them book

CTA: “There’s no ‘too late’ when it comes to dreaming.”

Emotional Tone: Empowering and warm

Channel Suggestion: Begin using Instagram Guides to group “Best Safari for First-Timers”, “Walking

Kilimanjaro Tips”, and FAQs for visibility.

March 2026

Content Pillars: Planning • Booking • Trust

Title/Theme: “Booking Soon? Here's How We Craft Your Trip”

Visual Idea: Behind-the-scenes video: a Serengeti African Tours team member mapping itineraries,

reviewing gear

CTA: “Every adventure is tailored — let’s plan yours.”

Emotional Tone: Bespoke and authentic

Title/Theme: “UK Travellers — Get Safari Ready”

Visual Idea: Packing tips & travel timeline graphic tailored to UK guests

CTA: “Ready to book? Save this guide and talk to us when you’re ready.”

Emotional Tone: Helpful and trustworthy

Title/Theme: “Start Here — Our Most-Loved Safari”

Visual Idea: Focused post on the 4-day ‘The Great Awaits’ tour: photos + itinerary highlights

CTA: “Swipe to see the 4 days that change lives.”

Emotional Tone: Specific and action-driving

Title/Theme: “Meet the Team Behind the Magic”

Visual Idea: Weekly Staff Spotlights — Stories + Feed Reels introduces local guides, trip planners



CTA: “We can’t wait to show you our homeland.”

Emotional Tone: Trust-building and welcoming

Suggested Story Feature: “Trip Planning FAQs” Story Highlight — include packing, budgeting, flights,

health tips.

April 2026

Content Pillars: Booking • Last-Minute Planning • Early Dreaming for 2027

Title/Theme: “Last Spots for 2026 Peak Season”

Visual Idea: Reel with text overlays: “August & September Safaris Now Almost Full!”

CTA: “Don't miss out — message us to secure your dates.”

Emotional Tone: Urgent yet encouraging

Title/Theme: “What Is It Like Travelling With Us?”

Visual Idea: Recent guest testimonial video or review carousel

CTA: “Your trip is our passion.”

Emotional Tone: Reassuring and loyalty-focused

Title/Theme: “Top 3 Tours for First-Time Safari Guests”

Visual Idea: Clean carousel: 2-day budget, 3-day Tarangire, 4-day Serengeti with traveller quotes

CTA: “Swipe to discover the perfect fit.”

Emotional Tone: Clear and supportive

Title/Theme: “Where Will You Go in 2027?”

Visual Idea: Dreaming-style post: empty safari vehicle, sunrise vista, passport in hand

CTA: “Even if this year’s full — the dream is just beginning.”

Emotional Tone: Future-focused and optimistic

Facebook Boost Tip: Run carousel ads focused on peak season gaps — targeting UK 35–65 with safaris

and Kilimanjaro overlay.

May 2026

Content Pillars: Dreaming • Booking Final Push • Seasonal Awareness

Title/Theme: “You’re Not Too Late — June Safaris Still Available”

Visual Idea: Real availability carousel or bold text Reel with countdown overlay



CTA: “Quick decision = unforgettable journey. Book now.”

Emotional Tone: Direct and motivating

Title/Theme: “Where Nature Wakes Up First…”

Visual Idea: Cinematic sunrise start-of-season anticipation post

CTA: “Be part of our 2026 opening safari — June departures now open.”

Emotional Tone: Epic and inspired

Title/Theme: “The Safari That Started It All”

Visual Idea: Embedded story from a long-time repeat guest

CTA: “Make this the year you go.”

Emotional Tone: Legacy and authenticity

Title/Theme: “Let’s Build Your Safari in 60 Seconds”

Visual Idea: “Choose Your Adventure” Reel – poll or quickform Stories to channel leads

CTA: “25k+ km² of wonder. Tell us: Jeep? Camp? Trek?”

Emotional Tone: Energetic and personalised

Instagram Stories Suggestion: Poll Sticker: “Leaving from the UK in 2026?” with follow-up question box

for dates or travel partners.

Continued Strategy Guidance

Build toward active season (June–October) by increasing booking urgency in April-May content

pairing storytelling+offers.

Use off-season to strengthen trust, showcase authenticity, and share guest love.

Integrate new formats: YouTube Shorts, Instagram Guides, Reels Highlights, and seasonal lead

generation landing pages.

Maintain emotional storytelling tone combined with on-the-ground credibility and guest experience

proof.

Ongoing Hashtag Usage:

#SerengetiAfricanTours

#SafariDreaming

#UKToTanzania

#AfricaAwaits

#BookNowSafariLater



#BucketListJourney

#PlanYourSafari

In Summary:

This next phase nurtures your future guests through wonder, education and storytelling. It holds space

for those still dreaming — while building urgency among those nearly ready to book. Keep the content

rhythm human, confident, and emotionally generous. As off-season fades, light the path into wild places

— even from across the UK.

Bring them closer to Africa — one post at a time.



12-Month Meta Ad Strategy for Serengeti African Tours

This 12-month paid strategy helps turn “lookers” into “bookers” by aligning your Facebook

and Instagram ads with the emotional mindset of travelers at each stage — from dreaming

to booking. It’s tailored to your seasonality (peak June–October) and builds on your

strengths: warm, authentic storytelling and unforgettable Tanzanian experiences. All ad

content should be emotionally resonant, visually rich, and easy to understand for audiences

aged 35–65 in the UK — especially first-time safari-goers. —

Annual Funnel Framework Overview

| Funnel Stage | Campaign Goal | Timing | |--------------|--------------------------|------

---------------------------------------| | Dreaming | Build awareness + desire | Oct 2025

– Mar 2026 (off-season, nurturing) | | Planning | Capture leads + intent | Jan 2026 – May

2026 (off-peak / early bookers) | | Booking | Drive conversions | Mar 2026 – Sep 2026 (pre-

peak + in-season) | Now, let’s break this down by quarter. —

Q1: 24 June – 30 Sept 2025 (High Season)

Objective: Convert warm lookers into bookers, leverage in-trip content to fuel new inspiration.

Booking-Focused Ads (Bottom of Funnel)

- 🎥 Ad Type: Short-form Reels & Carousel Features - 📣 Format: “Only 2 spots left this

month” / “See the Serengeti Right Now” - 🎯 Targeting: Retarget website visitors + video

viewers + email subscribers - 🔗 CTA: Book Now | Limited Spots | Speak to a Planner 📌

Sample Copy: “Lions. Sunsets. Laughter around the campfire. These travellers said YES to

their African dream. Will you? Experience the Great Migration before it’s gone.” 💡

Platform Tip: Use Instagram Reels with real guest clips and music — subtitle in-app for

autoplay viewers. —

Q2: 1 Oct – 31 Dec 2025 (Off-Season: Dreaming)

Objective: Plant the dream of Tanzania. Capture cold leads. Build email list using soft touches.

Dreaming-Focused Ads (Top of Funnel)



- 🎥 Ad Type: Cinematic Video Ad / Carousel: “5 Reasons Tanzania is on Every Traveller’s

List” - 📣 Format: Inspirational music + slow captions. - 🎯 Targeting: Cold audience in UK,

M/F, age 35–65, interests: “Bucket List Travel”, “BBC Earth”, “David Attenborough”, “Luxury

Safari”, “Walking Holidays”, Lookalike of past visitors - 🔗 CTA: Learn More | Dream Your

Safari | Download Free Guide 📌 Sample Copy: “This is not just travel. This is your story

written in stars and savannah. Discover the land where the lion still rules, and life moves to

the beat of nature.”

Lead Magnet Nurture Ads (Mid Funnel)

- 🎥 Carousel or Static Image: “Get Your Free Safari Planning Guide” - 🎯 Targeting:

Engaged Instagram/Facebook followers, website visitors in last 90 days - 🔗 CTA:

Download Now | Start Your Planning 💡 Platform Tip: Use lead form ads (native to

Facebook/Instagram) with minimal fields for higher completion rates. —

Q3: 1 Jan – 31 March 2026 (Off-Season: Planning)

Objective: Nurture leads into active planners with education, testimonials, early-booking incentives.

Tour Explainer Ads (Mid Funnel)

- 🎥 Format: Short testimonial clips or animated explainer (highlighting 3 most popular

tours) - 🎯 Targeting: Past video viewers, email leads, website visitors - 🔗 CTA: Explore

Tours | Start Planning | Speak to Our Team 📌 Sample Copy: “Why did we choose the 4-Day

Serengeti Tour? It wasn’t just the animals – it was the feeling of coming alive. Here’s what we

didn’t expect...”

Early Bird Offer Ads (Bottom Funnel)

- 🖼️ Format: Static Photo + “Early Bird” overlay badge - 🎯 Targeting: Tour page visitors

and email subscribers from Q2 - 🔗 CTA: Book Now | Save Today | Lock Your Dates 📌

Sample Copy: “2026 is your year to finally see Africa. Book by 31 March and save on

unforgettable moments.” 💡 Platform Tip: Test Instagram Story Ads with countdown

stickers for urgency (e.g. “Only 30 days left to claim Early Bird!”) —

Q4: 1 April – 23 June 2026 (Pre-Season Countdown)

Objective: Intensify final bookings before peak. Motivate hesitant leads. Tease the upcoming wild season.



Countdown Reels (Top + Mid Funnel)

- 🎥 Format: Wildlife and Kilimanjaro clips with countdowns (“60 Days. Herds Return.”) - 🎯

Targeting: Cold and Warm – leverage past engagers and expand lookalike to capture

similar profiles - 🔗 CTA: Start Your Journey | Reserve Now | Book Early 📌 Sample Copy:

“60 days until the mountains ring with song. 45 days until thunder rolls across the plains. The

wild returns… will you be there?”

Reminders Ads (Bottom Funnel)

- 🖼️ Format: Testimonial Image + Quote - 🎯 Targeting: Tour URL visitors (last 90 days),

email leads, video watchers - 🔗 CTA: Finish Booking | Still Interested? | Get Ready to Go 💡

Platform Tip: Use carousel to showcase guest review, guide face, tent interior, wildlife —

builds both trust and excitement. —

2025–2026 Bonus Tactics & Retargeting

💼 Retargeting Tactics (Always-On, Adjust By Seasonality): - Abandoned Page View

Campaigns: Target by specific tour URL visits - Testimonial Video Ads: Convert cold-to-

warm during Dreaming + Planning - Lead Form Follow-Up Ads: For users who clicked or

opened but didn’t submit - Dynamic Location-Based Copy: “From UK to the Serengeti — 9

hours and the journey begins” —

Suggested Budget Allocation (Based on Funnel Priority - Adjust by

Season)

| Funnel Stage | Peak-Season Budget | Off-Season Budget | |------------------|------------

--------|-------------------| | Dreaming | 10% | 40% | | Planning | 30% | 40% | | Booking |

50% | 10% | | Retargeting | 10% | 10% | —

Best Visual Tips by Format

- 📸 Reel: Vertical (9:16), raw or lightly polished, emotional moments. Subtitles essential. -

📸 Instagram Carousel: High-res photos with storytelling captions. Think "Top 5 Things

You’ll Feel on Safari." - 📸 Facebook Story Ad: Countdown, early-bird deadline, “Tap to Plan

Yours” sticker. - 📸 Static Ads: Show smiling guests next to wildlife, thumbs-up from guides,

warm sunset scenes. —



Hashtag Incorporation

Apply or rotate brand and seasonal hashtags in ad captions where applicable: -

#SerengetiAfricanTours #DreamOfTanzania #BookNowSafariLater - #SafariSeason

#CountdownToAdventure #LuxurySafari #UkToTanzania - #KilimanjaroCalling

#ExploreAfrica #TravelMoreMeaningfully #TanzaniaBound —

Final Note

By carefully pacing your ad campaigns through each seasonal stage — inspiring dreamers,

educating planners, and motivating bookers — Serengeti African Tours can turn casual

browsers into paying guests, and paying guests into enthusiastic storytellers. Stay

emotionally rich. Stay local. Stay real. Let every touchpoint feel like you're walking beside

them, even before they arrive.



12-Month Google Ad Strategy for Serengeti African Tours

This Google Ads strategy supports Serengeti African Tours across the full Lookers into Bookers

framework — moving potential travellers from the Dreaming stage to Planning and finally Booking —

while aligning tightly with your seasonality (June–October). It’s built for the UK traveller aged 35–65 who

is emotionally inspired, looking for localised experiences in Africa, and ready to convert when trust aligns

with timing.

This plan ties your best-performing tours into the appropriate stages and engages audiences

thoughtfully across Google Search, YouTube, the Google Display Network (GDN), and Performance Max.

👁️‍🗨️ STAGE 1: Dreaming (October–March)

Audience Emotion: Curious, open, imagining the possibility of Africa. Looking for inspiration, not logistics

yet.

Goal: Tell your story, ignite dreams, and position Serengeti African Tours as the heart-centred African

travel choice.

Platform Mix:

Google Display Network: Use eye-catching banners with emotional calls-to-action (CTAs) and hero

images of safari wildlife, Kilimanjaro, and Tanzanian smiles.

YouTube: 15–60 second emotional video ads (Shorts & in-stream) with cinematic footage + heartfelt

music.

Discovery Ads: Push travel storytelling content through Gmail, YouTube home feed, and Google

Discover app.

Creative Focus:

“Your African Journey Starts in the Heart”

“See What Awaits: Serengeti & Kilimanjaro”

Behind-the-scenes clips from your guides talking to camera

Targeting:

Affinity audiences: “Travel Enthusiasts”, “Luxury Travellers”, “Outdoor Enthusiasts”



In-market: “African Travel”, “Safari Holidays”, “Adventure Travel”

Custom audiences: People searching UK terms like “top destinations Africa 2026”, “where to go next

summer”, “bucket list travel ideas”

CTA Examples:

“Start Dreaming with Us”

“Explore Africa Through Local Eyes”

“Discover What It Feels Like to Safari”

Budget Guidance:

Allocate roughly 30–40% of your annual Google Ads budget from October–March because this is

your awareness-building phase

These ads do not need to push bookings yet — focus on building brand familiarity for future

retargeting

Recommended Campaigns:

YouTube campaign: Showcase awe-inspiring safari moments & golden sunsets — run skippable and

Shorts formats

Display campaign: Target travel blogs, safari-related news, and wildlife content creators’ audiences

Discovery campaign: Link to blog articles like “Top 5 Wildlife Encounters in Tanzania” and “What

Makes a Safari Tour Authentic?”

📍 STAGE 2: Planning (January–May)

Audience Emotion: Excited, cautious, information-seeking. Comparing options, researching value.

Goal: Build trust, deliver helpful content, and introduce Serengeti African Tours as the warm, local

experts with personal service.

Platform Mix:

Google Search: Bid on mid-intent search terms like:

“Best time to visit Tanzania”

“how much is a Serengeti safari”



“4-day Tanzania safari reviews”

“safari for first timers”

YouTube: Use longer-form 2–5 minute videos: testimonial videos, tour overviews, or planning tips

narrated by a guide

Responsive Display Ads: Showcase price ranges, what’s included, and guest testimonials — drive

people to your lead magnet or main tour pages

Creative Focus:

“Compare Our Culturally-Rich Tours”

“How We Make Your Safari Personal”

“A Local Voice to Plan Your African Adventure”

Targeting:

Custom Intent audiences based on high-value planning terms (e.g., “luxury safaris tanzania”, “4-day

serengeti tour”, “trek kilimanjaro with locals”)

Website retargeting: Visitors to your main tour pages

Email audiences: Sync email data from your travel guide downloads into Google Ads as custom

audiences

CTA Examples:

“Download Our Safari Planning Guide”

“Let’s Plan Your Trip Together”

“See All Tour Dates & Prices”

Budget Guidance:

Focus 30–40% of Google ad spend here as you move qualified audiences down the funnel

Use a mix of Cost-per-Click campaigns and Performance Max to gather what converts best for the

next phase

Recommended Campaigns:

Search campaign #1: Mid-funnel terms like “tanzania tour comparison”, “is serengeti safe”, “when to

book african holiday”



Search campaign #2: Location + experience combination: “serengeti kilimanjaro hike combo tour”

YouTube campaign: Tour planning Q&A and guest clips + trust-building language

✅ STAGE 3: Booking (June–September)

Audience Emotion: Ready to act. They’ve decided “Africa is next” — they just need the right provider and

the confidence to hit ‘book’.

Goal: Convert leads into bookings for your hero tours: the “Great Awaits 4-Day” Safari, the 3-Day

Tarangire & Kilimanjaro Hike, and the 2-Day Budget Safari. Use urgency, limited availability messages,

and clear inclusions.

Platform Mix:

Google Search:

“4-day safari serengeti national park tanzania”

“affordable safari tanzania uk travellers”

“book kilimanjaro hike july 2026”

Performance Max: Perfect for multi-format delivery: reach across Gmail, Maps, YouTube, Display,

and Search — especially for retargeting

Display/Video Remarketing: Bring back past website visitors with limited-time pricing or countdown

ads

Creative Focus:

“Only a Few Spots Remaining – Book Your Safari Now”

“Tanzania’s Peak Season Is Here – Let’s Make It Yours”

“What Our Guests Say: I Didn’t Just See It, I Felt It” (video quote ad)

Targeting:

User Level: Tour-page viewers from Q1–Q2, homepage bouncers, email list clickers, Facebook

engagers (matched as custom audiences)

Demographics: Age 35–65+, UK only, high travel intent by platform behaviour

CTA Examples:



“Book This Week & Save Your Spot”

“See Serengeti in Its Wildest Moments”

“Let Us Guide You to Kilimanjaro”

Budget Guidance:

Shift 60–70% of monthly Google Ads spend into conversion-led campaigns from June–September

Performance Max is key now: Test variations across audience signals like UK travellers who visited

safari- or travel-related sites recently

Recommended Campaigns:

Performance Max: Use all your best images, reviews, and pricing points + clear booking CTA

RLSA Campaign: Remarket to past high-intent visitors on Search with urgency keywords (“Last-

minute Safari Serengeti”)

Video Action Campaigns on YouTube: Testimonial-focused creatives and tour walk-throughs

🎯 Bonus: Retargeting Campaigns (Year-Round)

Use Consistently Across Platform Mix:

Display Ads: Show image ads to recent visitors (esp. tour page viewers, checkout abandoners)

YouTube: Serve shorter testimonial videos to site visitors and YouTube watchers who didn’t act

Search RLSAs: Show again when people search similar phrases later — with stronger CTA or price

Recommended Segments:

Website visitors segmented by key tour interest (UET + Google Tag Manager)

Facebook retargeting synced via Google Ads audience import (email custom matches)

Cart abandons if e-commerce setup becomes available in future

Audit Suggestion:

Run an audience list audit every 3 months to re-align retargeting pools based on site

behaviour.



🚀 Final Notes & Enhancements

Performance Max Tips: Keep assets refreshed quarterly — add bold tour imagery, recent reviews,

and emotionally compelling ad copy (words like “authentic”, “breathtaking”, “life-changing safari”)

YouTube is Underrated: Your guides and guests’ voices can carry you far — test 2–5 minute videos to

grow channel subscribers in Dreaming stage

Smart Campaigns: Use Smart mode for low-budget branding in off-season or to test Google Hotel

Ads if accommodations are sold separately or featured

Countdown Ads: Activate Google’s countdown function in April–May and again in August–September

for peak urgency messages (“Only 30 Days Left”)

🎥 Suggested Campaign Assets

Hero Tour Videos: Feature the “Great Awaits” 4-Day Serengeti Safari with sunrise scenes, lions,

camp footage and a guest reaction

Kilimanjaro Mini-Doc: “Why I Climbed Kilimanjaro — A Guest Story”

Testimonial Shorts: “I will never forget this trip...” (Use subtitles, vertical format)

Simplified Planning Explainer: “How Our Safaris Work in 60 Seconds”

💡 Summary: Budget & Stage Allocation

Stage Months Active Platform Focus % of Budget

Dreaming Oct–Mar YouTube, GDN, Discovery 30–40%

Planning Jan–May Search, YouTube, Display 30–40%

Booking Jun–Sep Search, PMax, Remarketing 60–70%

Above all, your warmth as a locally owned operator must shine through every word, image

and click. Let your soul and your story guide your Google strategy — and bookings will

follow.



Omnipresent Paid Ads Strategy: Serengeti African Tours

This unified paid ads strategy brings together Meta (Facebook and Instagram) and Google platforms

under one funnel-based, emotionally compelling approach — designed to guide interested travellers

from first inspiration to confirmed booking. It’s crafted to reflect your seasonal business model and your

brand’s unique positioning as a locally owned, culturally immersive Tanzanian tour provider.

By aligning your ads with your customers’ natural decision-making journey (Dreaming → Planning →

Booking), you’ll ensure every shilling of ad spend reaches the right people, at the right moment, on the

right platform — year-round.

The Funnel Strategy: How We Guide the Journey

Top of Funnel (Dreaming Stage)

Objective: Reach new audiences who dream of an African safari or summit adventure with emotionally

rich, story-led content that sparks curiosity.

Meta Ads (Facebook & Instagram):

Inspire with Reels showcasing wildebeest migration, lion encounters, summit celebrations, or

Maasai cultural moments

Use Photo Carousels captioned with “Once in a Lifetime” quotes from past guests

Stories with poll stickers: “Would You Ever Do This?” — to boost engagement

Run Lookalike campaigns based on past purchasers and engaged followers

Google Ads:

YouTube Shorts: 15-30 second dramatic clips (fog on Kilimanjaro, sunset safaris) with captions

and soft calls to action like “The Great Awaits”

Discovery Ads: Targeting travel-aficionados across Gmail, YouTube homepages, and Google

Discover using affinity audiences (“Luxury Travel”, “African Destination Dreamers”)

Display Ads: Beautiful banners placed on high-traffic travel blogs and African travel forums

CTA Examples: “Get Inspired” | “Add This to Your Bucket List” | “Your African Dream Starts Here”



Middle of Funnel (Planning Stage)

Objective: Convert attention into intent. Showcase trust, clarity, and readiness to answer their most

pressing questions.

Meta Ads:

Lead magnet ads offering your planner guide: “Your First Safari: Planning the Adventure of a

Lifetime”

Behind-the-scenes video ads: “How We Personalise Your Safari”

Testimonial image carousels featuring real guest stories (“I didn’t just see it. I felt it.”)

FAQ-focused ad series: safety, itinerary details, fitness needed, cultural etiquette

Google Ads:

Search Campaigns: Target keywords like “best Tanzania safari 2026”, “Kilimanjaro guided trek”,

“Tanzania family safari company” with ad copy tailored to your top tours

Remarketing: Smart Display Ads showing guides/blogs/testimonials to visitors who left your site

early

Custom Audience Targeting: Re-engage YouTube viewers of your Shorts with deeper content

CTA Examples: “See What’s Included” | “Start Planning Your Safari Now” | “Speak to a Tanzanian Travel

Specialist”

Bottom of Funnel (Booking Stage)

Objective: Convert high-intent prospects into paying guests. Remove friction, build urgency, prove value.

Meta Ads:

Offer Countdown Ads: “Only 4 Spots Left for This June Safari”

UGC video or carousel of recent guests with 5-star reviews and emojis to humanise

Retarget visitors who viewed key tour pages with one-click booking links (“Tour Starts This August

– Book Now!”)

Use Email lists (abandoned enquiries / newsletter sign-ups) as custom audiences

Google Ads:

Performance Max Campaigns: Serve tailored ads using real-time signals on audience intent and

match to your full range of product pages automatically



Branded Search Ads: Own the name “Serengeti African Tours” in search, especially before peak

season

Dynamic Remarketing: Show the exact safari or hike someone viewed last time — now with

urgency messaging

CTA Examples: “Book Your Spot Today” | “Your Safari is One Click Away” | “Tour Fills Fast — Reserve

Now”

Smart Retargeting Across Platforms

Your website and social media engagement are valuable indicators of buying intent. Retargeting lets us

re-engage these warm audiences with personalised touchpoints that move them closer to converting.

Meta:

Retarget all video viewers with middle-funnel testimonials or planner guides

Segment audiences: viewed but didn’t enquire → show them trust and value; enquired but didn’t

book → show urgency and incentive

Google:

Dynamic remarketing (using specific tour pages they viewed)

Search and YouTube retargeting: Serve your bottom-funnel ads to those who previously

interacted with your channel or watched certain topics

Seasonality & Budget Allocation

With a June–October operating season, your ad strategy must mirror the emotional energy of the

traveller lifecycle. Here's a smart budget breakdown to maximise ROI:

January–March: 40% Top of Funnel — Inspire & attract leads for peak planning season

April–June: Shift into 60% Mid & Bottom Funnel — Convert planners to early bookers before season

opens

July–September: Continue Bottom Funnel — Late bookers plus retargeting; run "Departure Soon"

spotlights

October–December: Reset with Dreaming stage again — capture off-season interest for 2026



Pro Tip: Monitor your Google Search Query Reports: focus budget around rising queries like “Tanzania

Safari 2026”, “Kilimanjaro Oct trek 2026”, and “African safaris for couples”

Creative Tips for Paid Campaigns

Re-purpose Guest Videos: Get short clips when they’re still on your tours — smiles, reactions, or short

thank-you messages. Use them in both Meta Reels and YouTube Shorts.

Add Real Voiceovers: Bring your guides into the ad — their voice, warmth, and humour instantly build

emotional connection and authenticity.

Platform-Native Formatting:

Square or portrait for Instagram & Facebook

Wide for YouTube and Discovery

Test Variants: Try different combinations of headlines and images for the same tour — tapping into

different motivations (Adventure vs. Relaxation vs. Connection)

Unified Messaging Across Platforms

Ensure consistency across Meta and Google in both visuals and voice. Every ad — whether it’s a YouTube

clip or Instagram story — should reflect your brand’s values:

Warm — Friendly and human, led by real people and genuine experiences

Passionate — Show your love for Tanzania, the wildlife, the people, the story

Authentic — No over-produced content needed… raw moments convert better than polished ads in

travel!

Align your ad copy, hashtags, and visuals with your tour URLs:

4-Day Serengeti Safari: “The Great Awaits”

3-Day Tarangire, Ngorongoro, Kilimanjaro Hike

2-Day Budget Safari

Hashtag Integration for Meta & YouTube Discovery

https://serengetiafricantours.com/safari/4-day-the-great-awaits-in-serengeti-national-park/
https://serengetiafricantours.com/safari/3-day-tarangire-ngorongoro-and-kilimanjaro-hike/
https://serengetiafricantours.com/safari/2-days-tanzania-budget-safari/


Use selected hashtags across your Meta and Google Discovery/YouTube placements to increase

thematic consistency and relevance:

#SerengetiAfricanTours #ThisIsAfrica #SafariDreaming #TanzaniaSafari

#BucketListJourney #KilimanjaroCalling #TravelWithHeart #CountdownToAdventure

Final Thoughts

Your guests don’t just want a tour — they crave a story to tell. This omnichannel funnel strategy invites

them to dream, plan and act within one seamless journey. By committing to this unified approach across

Meta and Google, you place Serengeti African Tours everywhere your customer is — and at every

emotional stage of their adventure.

Visibility becomes trust. Trust becomes bookings. And every booking becomes a lasting memory, shared

and relived — on your behalf.



Inspirational Automated Email Newsletter Strategy

This 4-part monthly newsletter series is designed for Serengeti African Tours to gently move contacts

from the Dreaming and Planning stages closer to Booking — while also building emotional resonance

and confidence in the off-season (November to May). Each email highlights at least one piece of high-

performing blog or video content and reflects your warm, passionate, and authentic tone of voice.

Newsletters inspire imagination, provide planning tools, and always link back to your website or tour

pages to increase traffic and leads. Hashtags and headings are optimised for a UK-based audience

curious about real travel moments, grounded expertise, and a journey that "means more."

Email 1: November

Email Subject Line: Has Tanzania Been on Your Mind Lately?

Preview Text: A mental escape now, a real escape later — let the dreaming begin 🌍

Newsletter Hook:

Is it time to close your laptop, step away from the afternoon drizzle, and let your

imagination wander far from home? From golden plains to peaceful mornings, your next

extraordinary adventure might just begin with a deep breath — and a 2-minute read.

Content Links:

Blog/Video: "From the Serengeti to Your Sofa: A 2-Minute Escape"

Blog: "Safari Dreams, UK Winters: Escape in Your Mind"

Call to Action: Get Inspired

Email 2: December

Email Subject Line: What You Might Be Craving in 2026 (Without Knowing It)

Preview Text: Africa restores. Reconnect in a way no city break ever could. Newsletter

Hook:

After another busy year, maybe your soul is asking for something different in 2026. Real

connection. Deep nature. And the kind of peace that starts at sunrise over the savannah.

https://serengetiafricantours.com/blog/safari-dreams


Here’s why your next holiday might not just help you relax — it might help you reset. Content

Links:

Blog: "Why Your Soul Might Be Craving Tanzania Right Now"

Video: "What It Feels Like to Hear Lions Roar Under the Stars"

Call to Action: Explore the Possibilities

Email 3: January

Email Subject Line: Make This Your Year of Discovery

Preview Text: Start your journey now — even if it’s only in your imagination. Newsletter

Hook:

There’s something about beginning a new year that reminds us how much is still out there to

feel, explore, and see. If you’ve ever thought “I’ll go one day,” perhaps now is the moment to

say: why not this year? Let us take you there — step by step. Content Links:

Lead Magnet: “Your First Safari: Planning the Adventure of a Lifetime” (free guide download)

Blog: "Kilimanjaro Isn’t Just a Mountain. It’s a Metaphor."

Video: "Close Your Eyes. Now Open—You’re in the Serengeti"

Call to Action: Download Your Safari Planning Guide

Email 4: February

Email Subject Line: Wondering When to Go? Here’s Our Honest Advice

Preview Text: The best months, the best reasons, and the best time to start dreaming.

Newsletter Hook:

Choosing the “right” time to travel to Tanzania can feel overwhelming — but it doesn’t have

to. With insight straight from our local guides here in Arusha, we’ll help you figure out the

best season for wildlife, weather, and peace of mind. Content Links:

Blog: "A Guide’s Advice: When to Visit Tanzania (and Why)"

Blog: "How Much Does a Safari Cost – and What Are You Really Paying For?"

Tour Highlight: Link to the 4-Day “The Great Awaits” Safari

https://serengetiafricantours.com/tours
https://serengetiafricantours.com/plan-your-safari


Call to Action: See Our 4-Day Safari

Strategic Notes

Timing: Schedule these emails on the first Monday of each month from November to February to

maximise visibility and consistency.

Design: Use warm photography, soft overlays, and friendly calls to action to reflect your brand’s

personality across each newsletter.

Hashtags (optional in footer or visuals): #SerengetiAfricanTours #SafariDreaming #UKToTanzania

#BucketListJourney #AfricaAwaits

Audience Reminder: These messages are specifically nurtured toward UK-based travellers aged 35–

65 seeking meaning-rich escapes.

Purpose of Each Email

November: Early-stage nurture — seasonal “wishful thinking” and wonder

December: Emotional resonance during holidays — plant seeds of healing travel

January: New-year-new-possibility moment — free guide fuels email list growth

February: Focused education to move reader toward concrete planning and booking

Automate this sequence in your email marketing platform with separate tagging for

“Downloaded Guide” or “Expressed Interest” leads to trigger the Planning and Booking

sequences to follow. Maintaining a rhythm of monthly value-rich newsletters will keep

Serengeti African Tours top of mind when guests are most ready to commit.

https://serengetiafricantours.com/tours/great-awaits-safari


Referral + Loyalty Framework

This framework is designed to help Serengeti African Tours transform mesmerised guests into active

promoters, loyal repeat travellers, and advocates of Tanzanian travel. Strategically aligned with the

Lookers into Bookers journey — particularly the Sharing and Experiencing → Rebooking stages — it

encourages storytelling, community building, and valuable word-of-mouth recommendations during and

after the guest's experience. It also acknowledges your seasonal window (June–October) and leverages

the off-season for re-engagement and future bookings.

Referral Programme

Goal: Transform satisfied guests into enthusiastic advocates who bring in new, like-minded travellers

through personal recommendation.

Target Timing: 7–10 days post-tour, when emotion and memories are still vivid. Integrate soft mentions

during the “farewell” moment with your guide and reinforce through digital follow-ups.

Offer:

Referrer: £100 discount on their next trip to Tanzania with Serengeti African Tours

Referred Friend: £100 off their first booking

Promotional Channels:

Email Follow-Up: Personalised thank-you email linking to referral form

Instagram & Facebook Stories: Highlight “Refer Your Friends” content with laughter-filled guest clips

On-Tour Materials: Small printed referral cards handed out with the goodbye pack (branded, QR

code to landing page)

WhatsApp-based Travel Group: If you have a post-tour message group, send a soft referral invite

after departure

Hashtag Integration: Encourage returning guests to share photos and videos using hashtags like

#SerengetiAfricanToursStory or #UkToTanzania when introducing friends to the brand — these also

allow you to track and reshare content.



Loyalty & Repeat Booking Rewards

Goal: Nurture long-term affinity and encourage re-bookings, particularly from guests who want to

return with loved ones or try a different itinerary (e.g. Kilimanjaro after a Serengeti Safari).

Tiered Rewards Structure

Explorer (Second Trip): 10% discount on next adventure

Adventurer (Third Booking): Priority booking access + complimentary experience upgrade (e.g.

private crater lunch, upgraded tent)

Legend (Four+ Bookings): Personalised trip planning service, annual VIP feature opportunity, or

invitation to an exclusive reunion-style group tour

Ideal Messages:

"Return not as a tourist, but as a part of our Serengeti family.”

"Tanzania remembers you — and so do we."

Communication Touchpoints: Email campaigns (post-tour and Q1), Mailchimp or CRM automations,

Facebook retargeting ads. Include a “Loyalty Benefits” section on your website and in email signatures.

Off-Season Activation (November–March):

Email returning guests in October with a personalised thank-you and “priority pre-booking access”

for the upcoming season

Feature past guests on social (`“Serengeti Legends”`) and invite them to tell others why they returned

Offer Early Bird loyalty deal in January (“Book your return by 31 March and receive VIP treatment +

exclusive discount”)

User-Generated Content + Advocacy

Goal: Leverage authentic guest stories and visuals to deepen trust, extend reach, and drive emotional

resonance for future travellers.

Key Action: #SerengetiAfricanToursStory Campaign

A seasonal storytelling challenge (June–October) encouraging guests to share their most unforgettable

moment using photos or short video clips.



Call to Action Example:

“What moment took your breath away? Share it with #SerengetiAfricanToursStory and tag us — you

could be featured on our channels and win a gift from Tanzania.”

Reward Options:

Free local add-on (e.g. cooking class, hiking extension)

£100 voucher for return trip

Top 3 stories of the season featured on website and newsletter

Platforms:

Instagram/Facebook: Story reposts, highlight reels, monthly spotlight features

Website Gallery: Build a curated “Guest Stories” section featuring select photos and testimonials

Email Newsletter: Monthly “Moment from the Bush” or “Guest Lens” close-up

Bonus Tip: Ask guides to offer a video shoutout or photo to each guest during the final day — seed the

idea before departure (“Share this with your story using our tag so we can see it!”)

Post-Tour Re-Engagement Workflow

Goal: Keep the magic alive after a guest leaves — emotional bonds deepen in reflection. This is your

window to convert memory into action.

7 Days After Tour: Personalised thank-you email with:

Photo shared by your team (or prompt to send their own)

Referral CTA: “Bring a friend next time — save £100 each!”

UGC invitation: “Your story still matters — tag us @serengeti_african_tours”

3 Months Post-Tour: Loyalty email with subject like: “Missing Tanzania?” / “It’s Time to Return to the

Wild”

Final Month of High Season (October): Send pre-season teaser video:

“See what's coming in 2026” with fresh footage + pre-book bonus

Countdown carousel via Instagram and Facebook (“What to expect when you return”)

Annual Loyalty & Referral Campaign (Q1: January–March)



Start your year with a dedicated campaign inviting former guests to return, refer, and reconnect.

Campaign Theme: “Return to Tanzania. Return to Wonder.”

Offer: Combine loyalty and referral perks in one campaign, e.g. “£100 off for you / £100 for your friend

— plus early booking rewards if travelling in 2026.”

Suggested Tactics:

Use emails with high emotional resonance — refer to moments shared on their last experience

(“Remember the lioness that crossed the road at dawn?”)

Feature returning guests via Facebook Stories (“Kate came back for Kilimanjaro after her Serengeti

safari — hear why”)

Encourage storytelling via hashtag challenges: “Tell us why you’d return — and we might help you do

it”

Boost via Ads: Run specific retargeting ads to previous purchasers on social with copy like: “Felt

something special last time? Let’s do it again — the tents are waiting, the roof of Africa calls.”

Measuring Success

Track the following KPIs to understand what’s resonating and guide future updates:

Referral conversions (total referred bookings)

Repeat booking rate (year-over-year)

User-generated content mentions (via hashtag & tagging)

Email open/click-through rates for loyalty campaigns

Follower growth + most engaged UGC content

Final Thought

Guests don’t return for the itinerary — they return for how you made them feel. This framework invites

them to stay emotionally invested, bring others into the magic, and see Tanzania through your eyes —

again and again.

With each story shared, Serengeti African Tours becomes not just a memory — but a movement.



Referral Email Automation Sequence

Email 1 – “Thank You + Invite a Friend” (Send 7 Days After Tour)

Subject: Thank You for Travelling With Us – Share the Journey & Save

Body:

Hi [First Name],

As you settle back into life after your Tanzanian adventure, we want to say asante sana – thank you – for

choosing Serengeti African Tours. It was our absolute pleasure to guide you through our beautiful

country.

Have someone in your life who’d love to experience a multi-day African tour? From epic safaris to treks

and island escapes, you can invite them to travel with us — and as a thank-you, you’ll both receive £100

off your next journeys.

Your personal referral link: [insert link]

There’s no limit to how many people you can invite. The more who travel, the more rewarding it becomes

for you.

Warm wishes,

Samwel and the Serengeti African Tours Team

Don’t forget to tag us when you share your story:

Instagram / Facebook: @serengeti.african.tours

Hashtags: #SerengetiAfricanTours #MyTanzaniaAdventure

Email 2 – “A Friendly Reminder” (Send 14 Days After Tour)

Subject: Still Thinking About Tanzania? Share It, Save £100

Body:

Hi [First Name],

We hope you’re still smiling every time you think about your journey through Tanzania with us. If your

friends or family have asked about your trip – now’s the perfect time to pass the magic on.

file:///tmp/5a61ce32-7f7a-4140-9007-5891b5d7fde7/25be38a6-b101-403d-8728-7872b4bb91ec/[insert%20link]


With your unique referral link, both you and anyone you refer will receive £100 off your next multi-day

tour with us.

We’re not just another tour operator. Serengeti African Tours is 100% Tanzanian owned, built by locals,

guided by passion, and dedicated to meaningful travel experiences. Let your friends explore with a team

that truly knows and loves this land.

Your referral link: [insert referral link]

Share it easily via email, or post it on your socials using #SerengetiAfricanTours and

#MyTanzaniaAdventure. Who knows — we might feature your story!

With gratitude,

The Serengeti African Tours Team

Email 3 – “Last Call to Refer” (Send 30 Days After Tour)

Subject: Final Chance to Redeem Your £100 Referral Reward

Body:

Hi [First Name],

We loved showing you our Tanzania — and we’d love to do the same for your friends. This is your final

reminder that your £100 referral reward will expire soon.

Refer someone before it’s gone, and you’ll both receive £100 off your next multi-day Serengeti African

Tour.

Use your referral link now: [insert link]

As a proudly local company, every referral helps us connect more people to the beauty of our culture,

wildlife, and community. We can’t wait to welcome your friends with the same Warm, Passionate, and

Authentic experience you enjoyed so recently.

Until next time,

Samwel & the Serengeti African Tours Team

Follow the adventure:

Facebook: @serengeti.african.tours

Instagram: @serengeti.african.tours

Use: #SerengetiAfricanTours #MyTanzaniaAdventure

file:///tmp/5a61ce32-7f7a-4140-9007-5891b5d7fde7/25be38a6-b101-403d-8728-7872b4bb91ec/[insert%20referral%20link]
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Quick-Start Content Calendar

We know — this strategy is packed with ideas. That’s a good thing! But if you’re feeling a little

overwhelmed right now, don’t worry. The key to great marketing isn’t doing everything all at once… it’s

getting started.

This guide gives you a simple, achievable content plan to get the momentum going. If you’re wondering

“Where should I start?” — this is it.

Use the ideas below to begin showing up consistently, building trust, and turning lookers into bookers. You

can always build on it later — and if you only post these four pieces this month, you’ve already done more

than most!

Start small. Start strong. Just start.

Quick-Start Content Calendar (Next 3 Months)

This Quick-Start Content Calendar provides Serengeti African Tours with a focused and actionable plan

for the upcoming three off-peak months (October–December). The goal is to inspire, educate, and

nurture future guests — particularly first-time UK-based travellers — while growing email subscribers and

gently nudging toward 2026 bookings.

Each month includes:

📝 2 Blog Posts

📸 3 Social Media Posts (FB/IG)

📧 1 Email Newsletter

All content reflects your established brand voice: warm, passionate, and authentic — with emotionally

rich storytelling designed for the Dreaming and Planning stages and aligned with the Lookers into

Bookers model.

📅 October 2025

Theme: "The Journey Begins in Your Mind"

Primary Goal: Spark imagination and build email list through trust-rich, planning-focused content.



📝 Blog Posts:

1. “Your First Safari: What to Expect from Day One”

A gallery-style post walking a guest through a typical safari day — from pick-up to sundowner —

with photos.

CTA: Link to lead magnet + tour overview.

2. “A Guide’s Advice: When to Visit Tanzania (and Why)”

Friendly video interview and article with seasonal breakdowns from your guides.

CTA: Invite to book a planning call or download free guide.

📸 Social Posts:

1. Instagram Carousel: “Top 5 Wildlife Encounters in the Serengeti”

Save-able post with thrilling visuals and captions (lion, elephant, cheetah, giraffe, hippo).

Hashtags: #TanzaniaSafari #SafariDreaming #UKToTanzania

2. Reel: “Behind the Lens: What Our Guides See Every Day”

POV-style guide video clip from a real wildlife moment with soft narration.

Takeaway: Authenticity builds trust.

3. Quote Post: Guest reflection: “I knew it would be beautiful… I didn’t know it would move me.”

Overlay guest photo with testimonial in text.

Hashtags: #PlanYourSafari #SerengetiAfricanTours #BucketListJourney

📧 Email Campaign:

Subject: “The Journey Begins in Your Mind 🌍”

Preview: What if you could start your next adventure today?

Content:

Feature the new guide: “Your First Safari: Planning the Adventure of a Lifetime”

Excerpt from “Behind the Lens” reel

CTA: Download the Guide + Link to book a consultation

📅 November 2025

Theme: "Wishful Thinking Meets Real Adventure"

Primary Goal: Fuel the Dreaming stage — stir wonder, offer mental escape, and collect emails via your

lead magnet.



📝 Blog Posts:

1. “Safari Dreams, UK Winters: Escape in Your Mind”

Warm blog contrasting grey skies vs. golden plains, with embedded video.

Emotional Hook: Let your imagination take you somewhere warmer.

2. “Why Your Soul Might Be Craving Tanzania Right Now”

Longer-form storytelling blog with powerful emotional framing.

CTA: “Explore Your 2026 Possibilities” → Tour page.

📸 Social Posts:

1. Instagram Reel: “From the Serengeti to Your Sofa: A 2-Minute Escape”

Mini documentary feel — sweeping wildlife footage + soft music.

Hashtags: #DreamOfTanzania #SafariDreaming #TravelMoreMeaningfully

2. Carousel: “3 Moments That Brought Our Guests to Tears (In the Best Way)”

Still images with captions and emotional audio.

Emotional Takeaway: Real travel transforms.

3. Graphic Post: “Planning a Dream Safari? Start Here”

Lead magnet promo featuring guide download CTA.

Hashtags: #PlanYourSafari #AfricaAwaits #UKToTanzania

📧 Email Campaign:

Subject: “Has Tanzania Been on Your Mind Lately?”

Preview: A mental escape now, a real escape later — let the dreaming begin

Content:

Highlight: Video “From the Serengeti to Your Sofa: A 2-Minute Escape”

Link to blog “Safari Dreams, UK Winters”

CTA: Read more or download the guide

📅 December 2025

Theme: "Looking Ahead to Something That Means More"

Primary Goal: Speak to reflective mood of the holidays; plant strong emotional seeds for future planning

and booking in New Year.



📝 Blog Posts:

1. “What Makes Our Tours Different (Through Our Guests’ Eyes)”

Customer-focused storytelling blog with image quotes and embedded video.

2. “How Much Does a Safari Cost – and What Are You Really Paying For?”

Educational blog with helpful cost-value breakdown, including visuals.

📸 Social Posts:

1. Video Reel: “Kilimanjaro Isn’t Just a Mountain. It’s a Metaphor.”

Slow-motion summit moment + guest narration.

Hashtags: #BucketListJourney #KilimanjaroCalling #TravelWithHeart

2. Carousel: “Why UK Travellers Love Touring With Us”

Guest testimonials, using Union Jack graphic in first slide.

Hashtags: #UKToTanzania #SerengetiAfricanTours #AfricaAwaits

3. Graphic Post: “Your Adventure, Our Home – Let’s Begin”

CTA post for tour exploration during holidays.

Hashtags: #BookNowSafariLater #SafariPlanning #TanzaniaSafari

📧 Email Campaign:

Subject: “What You Might Be Craving in 2026 (Without Knowing It)”

Preview: Africa restores. Reconnect in a way no city break ever could.

Content:

Editorial intro: Reflective, year-end tone

Feature blog link: "Why Your Soul Might Be Craving Tanzania Right Now"

Embedded/linked video: “What It Feels Like to Hear Lions Roar Under the Stars”

CTA: Explore the Possibilities (link to tours)

How to Use This Calendar

Blog: Post your blogs to your website and share in email + social. Add internal links to related tours.

Social Posts: Schedule weekly across Instagram and Facebook. Use carousels, Reels, and behind-

the-scenes storytelling. Not all posts have to be polished — authenticity wins.

Email: Schedule newsletters for the first Monday of each month. Focus each message around

emotional storytelling, gentle education, and a clear next step.



Cross-Channel Alignment

Every blog becomes fuel for a post or email. Every social post becomes a CTA opportunity for your free

guide, a popular tour, or a story-laden blog. Your warmth and local authenticity is your superpower — let

it shine across every touchpoint.

Bonus Tip: Reuse and Rotate

This calendar content can be reused with light updates during Jan–May 2026 as you shift from Planning

into Booking mode. For now, focus on consistency and emotional connection. You've got the stories —

now it's time to share them.

You're Ready!

Start scheduling — and start conversations. The dreamers are out there. This calendar will help you

reach them at just the right moment.



Bring Your Strategy to Life with AI

Now that you have a tailored 12-month marketing strategy, you might be wondering:<

“How do I turn these ideas into content?”

This is where AI tools like ChatGPT come in. By uploading this stratgey to ChatGPT (or another AI

platform), you can train your AI tool of choice to become your personal marketing assistant—ready to

help you write blog posts, social media captions, ad copy, email newsletters, and more.

Below are some examples of how you can use AI to bring your marketing plan to life, based on the

content ideas, goals, and themes included in this strategy.

Upload This Strategy

You can also upload this entire strategy into ChatGPT and ask:

Prompt: “Based on the attached marketing strategy, suggest a content calendar for next month with 2

blog posts, 3 social posts, and 1 email campaign. Include suggested titles, formats, and tips.”

Or even…

Prompt: “I need to brief a video editor on a Reel idea from this strategy. What should I include in the

brief?”

For Blog & Video Content Creation

Prompt: “Write a 600-word blog post titled ‘[enter blog title from strategy]’ that inspires travellers in the

dreaming stage. Make it emotional, visual, and end with a soft call to action to explore [destination] with

us.”

Prompt: “Create a YouTube script for a 90-second video on [enter content title from strategy]—aimed at

our [customer age] year old audience from the [customer destination] who love off-peak travel.”

For Social Media Content

Prompt: “Turn the blog post ‘[enter blog title from strategy]’ into a carousel post for Instagram. Keep the

tone fun and informative.”

Prompt: “Give me 3 TikTok or Reel video ideas to promote our walking tour of [destination], focusing on

local secrets and cultural immersion.”



For Email Newsletters

Prompt: “Write an email introducing our new [name of tour]. Keep it short, warm, and include a call to

action to learn more on our website.”

Prompt: “Draft a monthly newsletter that shares our latest blog post, an upcoming tour highlight, and a

customer testimonial.”

For Paid Ads (Meta & Google)

Prompt: “Write 3 ad headlines and descriptions for a Facebook ad promoting our [tour]. Focus on

[customer interests] aged [customer age] from the [customer destination].”

Prompt: “Suggest Google Search Ad copy for people looking to ‘book a [your tour] this autumn’. Include

a headline, two descriptions, and a sitelink suggestion.”

For Content Repurposing

Prompt: “Take this blog post [paste in your blog] and turn it into:”

1 Instagram caption

1 Facebook post

1 email subject line

1 Pinterest pin title

Tip: Feed ChatGPT Specific Info

Final Thought

Your strategy is just the beginning. With the help of AI, you can turn it into a consistent, creative

marketing engine that builds trust and books tours.

It’s not just a plan — it’s your content machine.



Need Further Advice?

Coaching Session

1 hour for GBP£195

Just need some quick guidance? If you’ve hit a roadblock or want

advice on something specific, book a one-off 60-minute session

with me for £195. No ongoing commitment—just focused, practical

support when you need it. You’ll also get a recording of our call to

refer back to anytime.

Book A Session

Monthly Coaching

Starts at GBP£500 per month

Ongoing support to move your business forward. If sales are slow

or your marketing isn’t hitting the mark, this is where we fix it. We’ll

dive into your business, uncover what’s holding you back, and build

strategies that drive revenue, profit, and real momentum—month

after month.

Book A Discovery Call

https://calendar.google.com/calendar/u/0/appointments/schedules/AcZssZ0-HLvovnCrC31R7u0McDxNzezbIoY_k7k6fcY1-9BuNCu8C5GGIxa-ktmpugAW4Q9YBfosiB2E
https://calendar.google.com/calendar/u/0/appointments/schedules/AcZssZ0-HLvovnCrC31R7u0McDxNzezbIoY_k7k6fcY1-9BuNCu8C5GGIxa-ktmpugAW4Q9YBfosiB2E


Fractional CMO

Quote provided

Your marketing partner—without the full-time hire. Ready for

serious growth but not quite ready to bring on a full-time marketing

director? I can work alongside you and your team to lead strategy,

guide implementation, and keep your marketing focused on what

truly moves the needle.

Book A Discovery Call

https://calendar.google.com/calendar/u/0/appointments/schedules/AcZssZ0-HLvovnCrC31R7u0McDxNzezbIoY_k7k6fcY1-9BuNCu8C5GGIxa-ktmpugAW4Q9YBfosiB2E

